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Abstract: The Nilgiris District, State of Tamil Nadu, occupies third place with a production of 

161.49 million kilogrammes of tea in the year 2015–16, while Kerala comes in at fourth place with 

56.63 million kilogrammes of tea in the same year. This study is reportedly concentrating on 

evaluating the members' level of satisfaction with Ithalar Industrial Cooperative Tea Factory Ltd. 

Within those two states, the regions known for providing tea are the Nilgiris Mountains and the 

Proper. Himachal Pradesh is another state that produces tea. Karnataka and the North Eastern 

States However, the aggregate output of these six states in 2015–16 was just 32.37 million kilos of 

tea. Real-world data frequently has a large quantum and is displayed in a variety of representations, 

which makes it difficult to instantly evaluate the data in a meaningful way. Methods and Resources 

An applied analysis tool was implemented in the form of a simple percentage, and a case study 

approach was used. Examine at Present study on a survey upon this stage of members gratification 

even at Ithalar Industrial Cooperative Tea Factory Ltd., Kundah Block, The Nilgiris District. 
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I.INTRODUCTION 

  The preponderance of tea in the world is cultivated in India, and some of the most well-known Indian teas are Darjeeling, 

Assam, and Nilgiri. The first plantations in India, however, were not created until the 19th century by British conquerors. The tea 

plant was naturally flourishing in the jungles of north-east Assam long before the commercial manufacturing of tea began in 

India in the late 1830s. The British thought it was thrilling that the Indian tea bush had been discovered. The British have long 

longed to be able to cultivate their own tea due to their envy of China's monopoly on the beverage and their displeasure at having 

to pay for their habit. Although the British believed that the Chinese bush was superior to the Indian Assam, they also believed 

that local vegetation indicated that the soil was suitable for replanting Chinese seedlings. They started growing Chinese seedlings 

right away in the Assam valley and the steep Darjeeling region after learning that the British had smuggled thousands of 

seedlings of the Chinese kind even during the opium wars. After numerous fruitless experiments and fourteen years later, the 

British decided to settle on cultivating the indigenous Assam. 

 

II.REVIEW OF LITERATURE 

1.Jain, (2008), Viewed on the Article, The area, During 1950 and 2000, there was a steady pace of growth in the output and 

productivity of Indian tea, followed by a downturn. Production of tea exceeds utilisation by 5%. The global tea prices are 25% 

lower as a result of this supply-demand discrepancy, which is reflected in Indian tea revenue. To solve this, a four-pronged 

methodology that combines reduction in cost, improved realisation, value addition, and communication sharing is necessary for 

the scientific management of the financial downturn. 

 

2.Pawan Kumar Garga (2009) He has examined the production, distribution, and exporting of tea in India in his work, "Exports 

of Major Products: Problems and Prospects." He added that Sri Lanka and East and West Africa were competitors for tea exports. 

Due to its more youthful bush profile and reduced freight because of its proximity to western markets, African tea, a recent entry, 

has an advantage over Indian tea. 

 

3. Joseph &Minj. (2010). The likelihood of injuries was higher for male employees, those performing both factory and outdoor 

labour, and those managing numerous activities. About 53% of the workers experienced the most prevalent morbidities, which 

were minor cuts and gashes. By deciding on a certain risk limit, the workforce might continuously evaluate the risk assessment 

and contribute to a planned decrease in the number of injuries that occur frequently. 
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4. Hazarika, (2012) According to his opinions, highlighting how tea tribesmen or tea employees are distant from the benefits of 

urbanisation and live in precarious circumstances shows that tea garden labourers are still in extremely poor surroundings, are 

removed from urban society, and lead a solitary life. 

 

5. Rasaily, (2013) In the tea industry, women make up a sizable portion of the working class and are only visible when they are 

organized. They are neither organised nor encouraged to assume union leadership positions. Without such a strategy, they are 

forced to develop their own networks of support or to meet their own requirements, which tend to be unmet inside the trade union 

movement and result in them having no voice in unions. The function of the union has diminished as a result of shifting 

production and labour market relations. The trade union movement may be revitalised by placing women at the centre of the 

organising process. 

 

III.ISSUES OF THE PROBLEM 

 India has risen to a privileged position on the world tea map by building on a historic entrepreneurial tradition that spans 

almost two centuries. The nation produces tea in the second-largest quantities worldwide. Intriguingly, with 911 million kg of tea 

consumed domestically in 2013–14, India is also the world's largest buyer of black tea. India is ranked fourth in the world for tea 

exports, which totaled 232.92 million kg and cost US$686.67 million in the 2015–16 fiscal year. In terms of volume, the major 

export destinations in 2015–16 were Pakistan, Iran, and the Russian Federation (a combined 48.23 million kg) (19.37 million kg). 

In terms of value, the Russian Federation (US$ 102.48 million), Iran, China (US$ 87.39 million), and the United Kingdom (US$ 

62.8 million) were the top export destinations. India is the sole producer of all types of tea. About 89 percent of the production is 

CTC, with the remaining 11 percent being orthodox,  green, and instant tea. In 2015–16, 1,233.14 million kg of tea were 

produced. North India produced about 1,008.56 million kg, and South India produced about 224.58 million kg. The research was 

restricted to two Ithalar Industrial Cooperative Tea factories, and it studied the capital structure in their service area. Therefore, 

the results, conclusions, and suggestions from this study might or might not be generalizable. 

 

IV.THE TESTS OF THE AIMS 

 To examine the extent of member gratification at Ithalar Industrial Cooperative Tea Factory Ltd., Kundah Block, The Nilgiris 

District 

 To conduct an assessment of the members' issues and future potential for the society. 

 To explore the appropriate approaches for the society concerns. 

 
V.METHODS AND MATERIALS 

 The existing investigation adopted a case study approach. In this phase, data patterns are discovered, data are encoded, and 

data are classified for the first study evaluation. Data preparation covers this procedure of generating data for examination in 

studies. Due to the convenience and close vicinity of the research location, a sampling approach was used to choose which 

sample came from the Ithalar Industrial Cooperative Tea Factory. Subsequent tool decisions for analysis would indeed impact the 

conclusions of this data processor. acquiring primary information from society's participants in an Ithalar cooperative tea factory 

and utilising statistical tools This study focuses on the summary statistics and uses a socioeconomic overview interview schedule. 

Small-scale tea farmers are the primary source of information since they are engaged members of society. Questions were 

developed, and 200 people participated in in-depth conversations. Between gathering data and interpreting it, there is a step of 

work called "data processing." The majority of the data collected is in the form of a sizable number of study variables and is 

presented in the form of questionnaires, interview schedules, observation notes, and a safety data sheet. The exploratory proposed 

study, which even specifies the information processing procedures ahead, is what led to the recognition of the research variables. 

Having a plan is necessary for data handling, and this planning may include identifying variables, speculating on their potential 

relationships, and considering present research. 

 

VI.STATISTICS, POINTS OF VIEW, AND ANALYTICS 
Age wise Classification of the Members 

S. No Age Members Percentage  

1 18-30 Years 40 20 % 

2 31-45 Years 90 45 % 

3 46-60 Years 64 32 % 

4 60 above 06 03 % 

Total 200 100 % 

 In accordance with the figures, only 6% of respondents were aged between 31 and 45, regardless of the fact that 45% of 

Members fall within that age demographic. 60-year-olds and up. 

 

Gender wise Classification of the Members 

S. No Gender Members Percentage  

1 Male 168 84 % 
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2 Fe-Male 32 16 % 

3 Transgender - - 

Total 200 100 % 

 The respondents' gender is listed in the figure ahead. The majority of people, or 84% of them, were men, with the highest 

number of respondents representing women. 

 

Education Details of the Members 

S. No Education Members Percentage  

1 Primary Education 104 52 % 

2 Higher Education 64 32 % 

3 Diploma 20 10 % 

4 Degree 12 06 % 

Total 200 100 % 

 The scholastic experience of the respondent is displayed in the chart beneath. The mass of respondents 52 percent had only 

concluded their primary education; this was followed by degrees attained by 32 percent of respondents, diplomas obtained by 10 

percent of respondents, and the acquisition of a graduate certificate by 6 percent of the identified respondents. 

 

Marital Status of the Members  

S. No Marital Members Percentage  

1 Married 158 79 % 

2 Un-Married 30 15 % 

3 Window 12 06 % 

Total 200 100 % 

 
 The interviewees' marital position is depicted in the table underneath. The preponderance of respondents 85 percent were 

married, with only 15 percent of respondents being single and lest 06 percent of the Window Categories. 

 

Occupation of the Members 

S. No Occupation  Members Percentage  

1 Agriculture 76 38 % 

2 Business 32 16  % 

3 Employment  08 04 % 

4 Others 84 42 % 

Total 200 100 % 

 The individuals' occupation is shown in the chart opposite. The majority of respondents 42% of them) work in industries 

other than agriculture. 38 percent of other business was followed by 16 members of the group were professionals, while the 

remaining 04% were employees. 

 

Monthly Income of the Members  

S. No Monthly Income Members Percentage  

1 Below 50,000. 128 64 % 

2 50,000-1,00,000. 72 36 % 

Total 200 100 % 

 The monthly income of the respondents is presented in the aforementioned column. The plurality of respondents, 64 

percent of whom indicated yearly income below Rs. 50,000, were preceded by respondents, 36 percent of whom showed annual 

income around Rs. 150.000 and Rs. 1,000,000. 

 

Family Type 

S. No Family Type Members Percentage  

1 Joint Family 60 30 % 

2 Nuclear Family 140 70 % 

Total 200 100 % 

 The respondent's present generation is represented in the preceding figure. 30 percent of respondents lived in nuclear 

families, whereas the bulk of respondents were married couples. 

 

Total Family Members  

S. No Total Family Members  Members Percentage  

1 1-3 80 40 % 
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2 4-6 100 50 % 

3 7 and above 20 10 % 

Total 200 100 % 

 The family structure of something like the respondents is displayed in the preceding figure. Merely 10% of the 

respondents' families had seven or maybe more members, in contrast to 50% of the respondents who were selected at random and 

40% of the respondents whose families had four to six members. 

 

Annual Expenditure 

S. No Annual Expenditure Members Percentage  

1 75,000-85,000. 172 86 % 

2 90,000-95,000. 28 14 % 

3 Above 10,00,000. - - 

Total 200 100 % 

 The aforementioned table demonstrates the respondents' yearly spending. The vast majority of respondents 86% estimated 

annual spending between 75,000 and 85,000. 14 percent of respondents who reported spending between 90.000 and  95,000 per 

year understood the motivations behind their purchases.  

 

Year of Membership 

S. No Year of Membership Members Percentage  

1 3 Year 100 50 % 

2 4 Year 84 42 % 

3 Above 5 Year 16 08 % 

Total 200 100 % 

 The heights of the respondents' perceptions of service quality are indicated in the fact table below. 50 percent of the 

respondents that were examined have worked in the tea factory for the last three years. 42 percent of the respondents that were 

interviewed have worked in the tea factory over the past four years. Eight percent of the chosen respondents have worked in the 

tea factory for more than five years. 

 

Green Leaf per Day 

S. No Green Leaf per Day  Members Percentage  

1 50 kg 44 22% 

2 75 kg 120 60  % 

3 100 kg 20 10 % 

4 150 kg 16 08 % 

Total 200 100 % 

 A whopping 22% of those polled were bringing in a solid 50 kg of green leaves every day. 60 percent of those examined 

had been giving the firm 5 kg of green leaves every day. 10 percent of those evaluated had been delivering the factory 100 kg of 

green leaves nearly every day. 8 percent of those questioned have been feeding the firm 100 kg of green leaves on a daily basis. 

 

Price for Green Leaf 

S. No Price for Green Leaf Members Percentage  

1 Weekly 40 20 % 

2 Two Weeks once 120 60 % 

3 Monthly 40 20 % 

Total 200 100 % 

 The pricing of the green leaf offered by the factory is shown in the accompanying figure. The plurality of respondents 60% 

obtain the green-leaf pricing every week ending figure. The plurality of respondents 60% obtain the green-leaf pricing every 

week. While 20% of respondents accepted money for their green leaves within two weeks and 20% did so monthly. 

 

Type of Grade Tea 

S. No Type of Grade Tea Members Percentage  

1 A Grade 40 20 % 

2 B Grade 50 25 % 

3 B+ Grade 110 55 % 

Total 200 100 % 

 The status of the respondents' degree of contentment with regards to the type of tea grade is reflected in the 

aforementioned table. The minority of responders 20% of the respondents contributed green leaves of the "A" variety. Usually, 

members receive "B" grade green leaf, which implies that they are not well versed about the integrity of the green leaf tea leaf. 
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Types of Services Available  

S. No Type of Services 

Available 

Members Percentage  

1 Highly Satisfied 128 64 % 

2 Satisfied 68 34 % 

3 Not- Satisfied 04 02 % 

Total 200 100 % 

 The positive perceptions of the respondents with respect to the benefits delivered by the tea factory are demonstrated in the 

accompanying column. The overwhelming majority of respondents, 64%, fell under the category of "extremely pleased," 

followed by 34% of happy respondents, and 2% of disgruntled individuals in terms of performance. 

 

Input Supply from Society 

S. No Input Supply from 

Society 

Members Percentage  

1 Highly Satisfied 144 72 % 

2 Satisfied 56 28 % 

3 Not- Satisfied -  - 

Total 200 100 % 

 The aforementioned table demonstrates the distribution of respondents' satisfaction ratings. The majority of respondents 

72 percent began in the fairly pleased category, followed by 28 percent in the methodological quality. No response was received 

on the input supply, and the input supply was not satisfactory. 

 

Terms of Capital  

S. No Terms of Capital  Members Percentage  

1 Short term 80 40 % 

2 Medium term 60 30 % 

3 Long term 60  30 % 

Total 200 100 % 

 The preceding table reveals that the preponderance of respondents 40%, were most delighted with extremely short-term 

loans, followed by 30% with medium-term loans. 30% of the respondents said they were happy with their long-term budgetary 

dealings. 

 

Problem Faced by Tea Factory 

 

S. No Problem Faced by Tea 

Factory 

Members Percentage  

1 Grade 100 50 % 

2 Quality Leaf 50 25 % 

3 Less Transport 50  25 % 

Total 200 100 % 

 The challenges that the members are confronting are listed in the aforementioned table. In terms of grade, 50% of those 

who decided are disappointed, followed closely by top-notch leaves and 25% of those who believe that transportation is also a 

problem.  

 

Level of Satisfaction 

S. No Level of Satisfaction Members Percentage  

1 Highly Satisfied 128 64 % 

2 Satisfied 72 36 % 

3 Not- Satisfied -  - 

Total 200 100 % 

 Above that, the table demonstrates the levels of pleasure with comprehensive operating conditions, with 64% of 

respondents saying they are very satisfied, with the tea factory ranking highly, and with only 36% of respondents reporting they 

are satisfied with the factory's capabilities. 

 

VII.ELEMENTS OF SUCH A DEBATE 

 To provide expertise to members of the society 

 To provide members of the Mountains and Far Range Societies with specialized transportation. 

 Consider the problems that members of society are facing and the best way to solve them. 
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  Generate different initiatives and many other amenities for society's contributors. 

 To start creating a type of tea that seems to be an A- or B-grade. 

 

VIII.CONCLUSIONS 

 The poll revealed that factors, which would include age, gender, and educational background, are considered in other 

references when measuring the overall contentment of the workforce at the INDCO TEA factory. Monthly income, yearly 

income, family composition, and loans funded by the society The typical pleasure of a Tea Factory member in this aspect is good 

due to punctual loans being delivered to the members, general body sessions, the cost of green leaf, etc. The vast majority of 

respondents in the designated cooperative tea factory's selected areas were delighted, and nobody was unsatisfied. 
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